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2 JAMIA MILLIA ISLAMIA

About
JAMIA MILLIA ISLAMIA

Founded with the motto of “Allammal Insaana Maalam Yalam” in

1920, Jamia Millia Islamia has been marching forward illuminating
the path with the torch of knowledge for the past eighty-eight
years.

Responding to the call of Khilafat and Non Cooperative
Movements eminent personalities such as : Shaikhul Hind,
Maulana Mahmud Hasan, Maulana Mohammed Ali
Jauhar, Hakim Ajmal Khan, Dr. Mukhtar Ahmad
Ansari, Abdul Majeed Khwaja and Dr. Zakir Husain,
- along with others, founded Jamia Millia Islamia and

n By,
n 8
nurtured it through the changing vicissitude of history.

i 1l - | e
N o -8 Jamia moved from Aligarh to Delhiin 1925. Since then
' i it has been continuously growing, always refurbishing
its methods and branching out from time to time to
meet new needs. True to the ideals of its founders, it has, over the
years, tried to integrate the physical and mental development of its
students.
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The objectives of Jamia are to disseminate advanced
knowledge and provide instructional, research and
extension facilities in various branches of learning.
The University endeavours to provide the students
and teachers with the necessary atmosphere and
facilities for the promotion of studies in various |
disciplines from nursery to Ph.D. Level. Jamia is
always striving for innovations in education leading to |
restructuring of personality and is consistently
upholding its principles of national integration,
secularism and international understanding.

Today, Jamia Millia Islamia is one of the most prominent
and promising Central Universities of the country. The
academic programs of the university leading to the
higher education degrees, diplomas and certificates are
offered through various Faculties, Departments and
Teaching & Research centres.

Fey e — b
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JAMIA MILLIA ISLAMIA

Message from the
Vice Chancellor

Jamia Millia Islamia believes in producing world-class professionals.

Keeping this view, and to meet the aspirations of the youth of the times relating to their
need for management education, the university commenced the MBA (full time)
programme in 2003. The programme endeavours to translate our vision to achieve
excellence by synergizing the vast reservoir of knowledge resources from various

domains in the university.

The MBA (full-time) programme of the university with a limited intake of 60 students
drawn from a large number of candidates strives to provide the best possible
opportunities of knowledge and skill development. The availability of inter-disciplinary
knowledge resources from many well known faculties, departments and centres of
university enriches the programme immensely. The programme is guided and
continuously mentored by a Board of Management, comprising of eminent experts
drawn from the management education field and also from the corporate world.

In this ever changing Business scenario, we find ourselves in the midst of an uncertain
and invariably prolonged global downturn. This scenario lays even greater emphasis on
management education, with a dire need of high quality management professionals
who can not only sail through the current crisis but also forecast and strategize against
any such future occurrences. Jamia Millia Islamia as a central university is proud of its
contribution. The current recession can perhaps prove to be a finely disguised
opportunity to enhance the educational standards and carve out professionals to meet
the requirements of high gquality management education imperative to the global
system.

The centre seeks meaningful and enduring relationships with the corporate world and
this brochure is only a first step in this direction.

Najeeb Jung, IAS (Retd.)
Vice-Chancellor




From the desk of the
Director

The Centre for Management Studies at Jamia is six years young now and has
established itself as a centre of excellence in Management education arena. These six
years have witnessed the centre curve out a niche of itself in academic excellence,
quality research and industry interface.

Streutured on the UGC's model Curricula, the MBA (Full Time) programme of two years
duration run by the Centre for Management Studies admits a batch size of 60 students,
selected from a large number of applicants, through the process of its own entrance
examination, group discussions followed by personal interviews. In fact, the number of
candidates seeking admission to the programmed has been steadily increasing over the
years. This implies that the MBA (Full Time) programme is gaining popularity amongst the
students seeking an MBA degree.

The business environment is undergoing rapid changes in the face of globalization and
path breaking innovations in information and communication technologies. The
management course offered at the Centre for Management Studies equips the budding
managers to prepare themselves for meeting challenges of highly competitive corporate
world. The state of the art facilities that are also drawn from the common resource pool of
our prestigious central university, combined with academic rigor and high level of industry
interaction equip students to perform optimally as they integrate into the business world.

All the five batches that have graduated from the Centre have secured very good
placements in diverse or organizations. Our alumni have reported satisfying experiences
from their engagements with various companies.

It gives me immense pleasure to present profiles of current two batches of our MBA (Full
Time) programme in the form of this placement brochure.

| extend a warm invitation to you to visit our campus and interact with our students and
faculty members. | assure of a very satisfying experience during your interaction with us.

With best wishes

Prof. U.M. Amin
Hony. Director

JAMIA MILLIA ISLAMIA
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Prof. Rihan Khan Suri
Placement Officer

Dr. FK. Gupta
Placement Advisor

Syed Wajid Ali
Placement coordinator

Message from the

Corporate Relations

University Placement Cell

The technological revolution and the forces of globalization have
changed functionality of organizations in the recent years. We at
Jamia Millia Islamia endeavor to enable our students to move
forward confidently; to embrace change rather than follow; to
innovate rather than remain stagnant and to initiate rather than
respond and thereby to become competent managers and
dynamic entrepreneurs in a rapidly changing economic and
industrial environment.

We solicit your cooperation in our attempt to create a knowledge
society that fortfifies the intellectual, physical, mental and spiritual
dimensions of individuals for holistic development.

Your are cordially invited to our campus to interact with our new
age professional managers and assess their skills to assist
helping your organization grow perpetually.

Corporate Placement Cell

In turbulent times, the business model of every enterprise has
undergone a sea change. The recent global turmoil has opened
opportunities for management institutions to respond and
customize their outputs to the emerging management practices.
We recognize this fact and endeavor to inculcate the blend of
theoretical and practical knowledge, skills and attitude in our
budding managers to grow with our organization and help in
achieving your vision and mission.

Looking forward to your visit to our campus and a long lasting
relationship.
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CENTRE FOR MANAGEMENT STUDIES

Jamia Millia Islamia in order to respond to the ever-increasing demand for Full-Time quality MBA
programme, established an autonomous Centre for Management Studies approved by the Executive
Council of the University. The University has constituted an Advisory Committee under the chairmanship of
the Vice-Chancellor with prominent academicians and professionals in management and business
education as members to oversee and guide the programme of the Centre. The Centre for Management
Studies presently offers two courses of study viz. Ph.D. and MBA (Full Time).

Ph.D.

The centre has started Ph.D programme in management from the academic session 2006-07. The centre
endeavours to produce quality research in analytical and applied areas of strategic and various functional
areas of management. The centre also aims to work in various areas of importance to the country including
infrastructural development, Information technology, poverty alleviation, social and cultural issues with
active support and coordination of the government and non-profit organizations. The eligibility criteria,
formalities required for admission and other aspects of the Ph.D. programme are governed by the rules and
regulations of Jamia Millia Islamia.

MBA (Full-Time)

The MBA (Full-Time) Programme, started in the academic session 2003-04, is aimed at preparing
management professionals for the global business needs. The course contents, duration and methodology
of the programme are largely based on latest UGC Model Curriculum for MBA. Besides, the programme is
designed to be unigue in the sense that it seeks to emphasize global business perspectives.

Major Highlights

® Focuson Global Business Management

® Qualified full-time Faculty with strong network of in-house multi-
disciplinary supportin allied areas.

® Strong university industry interface to facilitate industry
interaction and hands on training
for students

® |nteractive learning process

® Extensive Information Technology application.

The two-year programme aims to provide knowledge and skills,
which develop confidence in the students to work on problems in
varied organizational frameworks. The modular design of the
curriculum stimulates conceptual and perpetual skills. The content is
such that after a strong foundation has been built in basic disciplines,
advanced work in particular areas is a natural extension. Following
training in core subjects, students choose electives, which along with
project work and other assignments complete the degree
requirements. Besides, centre also organizes Faculty Development
Programmes (refresher courses), and Management Development
Programmes (MDPs) to facilitate the spread of views on education
and industry among the larger groups.
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ADVISORY COMMITTEE

CHAIRMAN

Mr. Najeeb Jung
Vice-Chancellor

VICE-CHAIRMAN
Prof. Prahlad K. Basu

MEMBERS

Prof. Abad Ahmad

Former Pro Vice-Chancellor &
Professor

Faculty of Management Studies
University of Delhi

Prof. T.N. Kapoor
Former Vice Chancellor
Punjab University

Prof. Ashoka Chandra
Former Special Secretary MHRD
Presently Professor, IMI, New Delhi

Prof. S. Sikandar Nabi

Dean, Faculty of Engineering and
Technology

Jamia Millia Islamia

S

—

S.M. Azizuddin Hussain

Dean, Faculty of Humanities and
Languages

Jamia Millia Islamia

Prof. Anjali Gandhi
Dean, Faculty of Social Sciences
Jamia Millia Islamia

Prof. Z. H. Khan
Registrar,
Jamia Millia Islamia

Prof. Furgan Qamar

Professor,

Centre for Management Studies
Jamia Millia Islamia

Dr. Amirul H. Ansari

Associate Professor,

Centre for Management Studies
Jamia Millia Islamia

MEMBER AND CONVENOR

Prof. U.M. Amin

Hony. Director

Centre for Management Studies
Jamia Millia Islamia




FACULTY

Dr.Prahlad K. Basu
Visiting Professor

BA Economics Honours (1st class, 1strank, University of Calcutta, Presidency College), BA Economics trips
(Cantab), MA (Cantab), Ph.D. (Business Administration), CBIM (London), CCl Mgt (Londaon), F. Inst of Public
Administration (New York), Elected Member of High Table, Kings College, Cambridge, Member of the
Political Economy Club, Cambridge and Fellow of Churchill College, Cambridge. Awarded over brook
fallowship of yale university currently director at combridge advance management program.

Area : Strategy, Leadership He had been Chairman, Board for Reconstruction of Public Sector Enterprises,
‘World Bank's Chief Advisor on Public Enterprises in Africa and Kaula Lampur, UN Advisor on Development
Administration /| ESCAP-APDC, Kaula Lampur Parrnsnent Secretary to the Govt. of India in the Ministries of
Steel Mines, Planning and P New Delhi,. Director General, Bureau of Public
Enterprises, Govl. of India, New Delhi, Chairman 1M (Calcutta), Chai National Alumi Company
Ltd., Bhubaneswar, Managing Director, Shipping Corp. of India, Bombay. He has been teaching Strategic
Management, Restructuring and Leadershipirl several Universities of India and UK.

Prof. U.M. Amin

Hony. Director & Professor

B.E. (Hons.) Chemical Engineering from B.1.T.S. Pilani, M.Tech Chemical Engineering from L.L.T., new Delhi, MBA
(Marketing) from FMS University of Delhi.

Area: Strategic Manag Mi ing Manag Consumer

Hehas been an a.sme & result oriented professional with sayeam alaxpmenoa in Ihaindusiry in the areas of strategy
jon, Project sales & mark I key it &
prqm Hehasbseninvalvadnmmﬂngnfcapilalgnods luding turn-key p to industrial sectors that
includ petro refinery, food and fertilizer industries etc. Akeen planner,
&i with abilities in devising marketing activities and awelerailrlg the business
glwdh Functional skills include Strategic Planning, Market F ion, Account hi! Prs~33les Efforts,
Competitor / Market Analysis, Team L He has been leaching strategic M:
Management and Consumer Behavinr subjects I‘cr Iast 10 years His research Inheru!s include Slreiegbc issues Ln
R&D management, Cc andint rk

Dr. Furgan Qamar (On deputation as V.C., Rajasthan University)
Professor

Ph.D. in Financial Control from the University of Lucknow, Advanced Management Programme (AMP) from
the Clare College, Cambridge on Commanwealth Fellowship.
Area: Finance, Research Methodology

He has published extensively in joumals such as Management Revnew (IIM Bangalore), Journal o!
Education & Social Change (IIE Pune), Journal of E ional Planning & A and has

two books. He has to his credit several research projects funded by the national agencies and has provided
institutions and corporate sectors in the areas of financial control,
resource use elﬁcrency. effective resource utilization and manpower planning. Served as a member of
planning commission of Govt. of India. Before taking charge at Rajasthan University as its Vice- Chancellor.

Dr. Amirul Hasan Ansari

Associate Professor

M.A., M.Phil & Ph.D from Aligarh Muslim University, Aligarh i gin O izational Behaviour, P.G. Diploma in

Training & Development from Indian Society lorTra:mng&DmaJopmeﬂt Delhi.

Area: Organizati behavior, Human R Management

He entered lo academics with national and i al eorporahe Lperi A fmm India he haa a stint of

waorking in the United Kingdom as Traini i He has eigh years of at post

graduate level. His major commi isin taachlng C ‘ganizational behavior, | tional as wa|| as Strahegrc Human
He has papers in vanous i

and conferences in India and abroad. To his cradll Ihsra are a good ber of publications in Ihs_ Is of repute. He

has provided consultancy to national and int al corp inthe area. His current research interest is

issues related o strategy and leadership.




Dr. P.K. Gupta
Associate Professor

M.Com. NET & JRF, Ph.D. (Finance), FICWA, FCS, CFA, F-ll
| Area:Finance and Risk Management

He has a experience of more than 18 years in industry and academics. He has presented number of
papers in international conferences and has won outstanding research awards. He has published several
research papers and articles in reputed journals and magazines. He has organized seminars and
management development programs in the area of Finance and Risk Management and has been
continuously involved in varied consultancy assignments. His corporate training endeavors include Risk
Management in banks, Project Management, Corporate restructuring, Business valuation. He has done several funded research projects
including that of U.G.C. His current area of research interest is enterprise wide risk management. He has written several books in the area of
management including Insurance & Risk Management (2004}, Fundamentals of Insurance (2005), Human Resource Information Systems
(2006) and several self instruction matenials for various Universities. He has been continuously representing Jamia on various International
forums.

Dr. Rahela Farooqi
Reader

Ph. D. (Human Resource), MBA from Faculty of Management Studies and Research (FMSR), AMU Aligarh.
Area : Human Resosruce, Marketing

She qualified NET and JRF in Management in 2000. She has presented papers in national and international
conferences in India and abroad. Her areas include Managerial Economics, Services Marketing and Sales &
Distribution Management and Training & Development.

Dr. Kavita Chauhan
Reader

Ph.D. (E-Commerce) from Guru Jambheshwar University, Hisar.
MBA (E-Commerce) from G.G.S.1.P. University
Area: Marketing

She has been in research for last four years and has written many articles in trends of Marketing. She
qualified UGC NET in Management. Her area of teaching is advertising Management, Retailing
Customer Relationship Management, International Marketing, Business Communication and
Management Information System. She is also working over Major Research Project funded by UGC and
has provided consultancy to Japan Design Foundation in the area of Marketing.

Dr. Saif Siddiqui
Assistant Professor

Ph.D., M.Com., PGDFM, UGC - NET
Area: Finance, Entrepreneurship

Ph.D. in Entrepreneurship from Aligarh Muslim University. He did his Masters in Commerce from Jamia
Millia Islamiain 1997.

He has more than 10 years of experience in industry and academics. He is an active researcher and has

published several research papers, articles, case studies, books reviews in reputed Indian and foreign journals. He has authored one book
and presently working on another. His current areas of interest are Stock Markets. Venture Capital Financing and Entrepreneurship. He has
recently completed a minor project of National Stock Exchange.



FACULTY

Mr. Saiyed Wajid Ali
Assistant Professor

MBA, B.Sc. (Computer Science), Pursuing Ph.D.
Area : Productand Brand Management, Management Science, Entrepreneurship

Started career with Crystal Hues Limited, a multinational company which has got its collaboration with
Euro Logos group of Russia as Manager Marketing & Promotions. Involved in Product Development and
Marketing Communication for a very popular portal called gift-flowers.com for three years. Qualifies NET
in Management and worked with Indian Institute of Tourism and Travel Management, Gwalior as Lecturer
in Business Studies for five years. Area of research is Entrepreneurship and Intrepreneurship. Presently
taking papers on Product and Brand Management. Quantitative Techniques & Business Statistics, Business Communications &
Management skill development and Management Science involved in the training at volunteer for common wealth game 2010.

Ms. Rachna Gedam
Assistant Professor




RESOURCE PERSONS

Dr. D.K. Agarwal Mr. Areeb Khan

Dean, [IM Shillong Consultant

Mr. Sumit Choudhary Dr. K.P. Rama Krishnan
CEO, Third Millenium Advisor, World Bank

Mr. R. Sunder Rajan Mr. Rakesh Seth

Engineers India Ltd. Everest Industries Ltd.
Prof. V. Saran Mr. Shailija Ranjan Raj

Corporate Consultant

Retlred Professor & Dean, Faculty of Commerce,
- versity Ex-UGC Visiting Professor, DSE

" CENTRE FOR MANAGEMENT

Jama Malin bslamis, New Deihi 10025

ORIENTATION PROGR
MBA-FULLTIME)
BATCH-20081
July 30,2008 (§00 AM, Thursday,
Verus i Seminar Hall 3
FTK-Centre for Information Techasiegy



MBA (Full Time)
Programme Curriculum

Tha MEA programma is spread

wer four semestors. The first wo semesiers provide insight ino the fundamentals of vanous

discipknes of management and having & genarsis approsch, This i foliowed by an eghl wiel pummar inaining io peovide
proactive inlaraction

;gi
i
|
i

W inculcate e human skill with athical values, dear
concopiol undersianding of subject wih Complete
s 10 indusinal practices 50 &5 10 rutee and
develop concentual Bnd design akil of budding
Mmanageral mands,

Thiough classmom leaming is given emphasis. studunty
anp mquned 1 take up @ number of practical projects in

The pregramme also seeks 10 lay special smphasis on iImproving the language
commUnCENon skits of Sudents, | emphases on (e laaching methodology

incomannling mons of case discussions, pressniations and ke playing which make cassrcoms
i intiractnve 50 Pl hey An Mo lesrmng onemed.

with indusiry and atss s prenacie Srsl-hand expenianca of th corporale carpes.

COURSE STRUCTURE
Samester

Principhes of Management
Cuarlais Mathods and Business Siatstics

Busingss and Economic Ervvirpnement

Business Communication and Managemeand Skil
Development

Accounting For Management Decision Making Business
Ethics and Comonte Gowmance

Computer Applcasons in Managament
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Semester-1| Semester—1I|
Organization Behaviourand Change Business Policy and Strategic Analysis
Management Science Decision Supportand Management Information System

Human Resource Management
Financial Management

Business Legislation
Summer Training Project

Marketing Management Electives |-VI
Production and Operations Management
Methodology of Business Research Semester-1V

International Business Environment Corporate Structuring & Leadership
Comprehensive Project Work

Optional I-11l

SPECIALIZATION & ELECTIVES

Marketing

Advanced Consumer Behaviour

Advertising Management
Consumer-based Marketing Strategies
International Marketing

Sales and Distribution Management Industrial
Business Marketing

Sales Promotion Management

Marketing of Services

Product and Brand Management

Planning and Managing Retail Business
Internet Marketing & E-Commerce

Advanced Marketing Research

Customer Relatienship Management

Supply Chain Management

Human Resource

Management of Industrial Relations

Management of Comparative Relations

Manpower Development for Technolegical Change
Compensation Management

Legal Framework Goveming Human Relations
Management Training and Development
Managing Interpersonal and Group Processes
Orgarizational Change and Intervention Sirategies
Counselling Skills for Managers

Human Resource Development; Strategies and
Systems

Human Resource Planning and Development

Gross Cultural and Global Management

Management Development

Human Rescurce Informatien System
Operations Management
Purchasing and Materials Management
Total Quality Management
Production Planning and Control
Applied Operations Research
Logistics Management

Goal Programming in Management
Transportation Management

Senvice Operations Management
World Class Manufacturing

International Business
International Accounting
International Financial Management
International Financial Markets:
Foreign Exchange Markets
International Marketing

Export-lmport Precedures, Documentation and

Logistics

Regional Blocks

International Ecenomic Organization
India's Foreign Trade Policy

Global Human Resource Management



INFRASTRUCTURE

INFRASTRUCTURE

LIBRARY

Studenis have access 1o ane of the best ibrarles in the coundry. It stocks the
bast books on managemaent and has a collection af more than 2 lakh
wolumes, more than one hundred ragularly subscribed journals including
foreign journals.

Most of the cong journals in the Tedd of Marketing, Finance, Human Besource
Managemsnl, Strategic Managemeant are available in the library. Popular
business newspapers and magazines inchuding Financial Times (Londaon)
Harward Business Review (HBR), the Economist and many reputed onling
Journals are subscribed by the Borary. Besides this, he department has its own library with good collection of text
and reference books and reputed jowrnals in the various aneas of management.

COMPUTING FACILITIES

Sludenis have acoess 1o the most modern stale-of-the-ar computer centre
with high computar to student ratio. The centre has swilch-based kocal area
network operating under Windows NT. The students can work on various
platforms such as Windows 98, 2000, XP and Linux and software like SPSS,
Loedus Smarl Suite aele. The syslems am suppoded by a varisly of
pernpherats such as high speed network laser printer, high rescdution colour |
scanners, ink jet printers, laser peinters e, DVD drives etc. Intermet
connectivity has been provided in all the computers for the lab, Office and
the facully offices

ANSARIAUDITORIUM

The central awditorium has seating capacity for mone than 600 allendees, IT
has world class acoustic arrangements complete with seating and lighting
arrangements. It has variows nationa and international level events.

SEMINAR HALL

The inglitute has a well-equipped Seminar Hall for
conducting various academic aclivities like Guest
Lectures, Workshops, Seminars etc. It also serves
as the wenue for holding Corporate interaction
programmes




HOSTEL FACILITIES

The University alao provides residential facilities to students on a selective
basia. There are seven hotels for boys and four for giris. The hostels provide
24-hour Internet facility al selected places

CAFETERIA

The Calelesia s a popular point Tor the
students and servas a vanety of snacks
and drinks, which are provided at
subsidized rates. Apart from the deparimental canieens, a new wi-fl enabled
‘Uih Cafd' has emerged as popubar junclion in the campus

SPORTS FACILITIES

The University sports ground, populary
called the Bhopal ground, is one of tha
best in the country and has produced
stalwarts ke Bishen Smgh Bedl and
— Wirender Sefvwag, It has also been the

| vanue fo numerous national matches.
The sports ground also offers an In-
mouse gyrmnasium, indoor courts for
badrminton, baskelball, table tennis and
volleyball apart from lawn tennis and

hockey facilibes. CMS organizes
many spors events here

M. F. HUSSAIN ART GALLERY

Jamia's inharent love for art is guite evident from the infrastructure of the
University campus. M.F, Hussain Arl Galbery, beautifully depicts this

M.A_ANSARIHEALTH CENTRE

The M.A. Ansari Health Centre provides health care facilities for University
sludents and employees
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SUBJECT ASSOCIATION

The CMS has a very active subject association, which
helps students take initiative and provide leadership in
organization of events, exhibitions and management
games. The diverse range of activities that these students
undertake outside their classrooms complements the
inputs provided through the curriculum. Students are
encouraged to voluntarily associate themselves and
participate in both co-curricular and extra curricular
activities.

Management Club, which serves as the vibrant and active
body of MBA students, is seen as an integral part of the
centre. It provides a platform for promoting and nurturing
their own creative talent and endeavour, and thereby
generate an enabling ambience which would permit the
members of the Club to inculcate in themselves the
‘Corporate Spirit’ and a sense of responsibility and
dedication. The club is currently organizing its activities
through the following five interdependent divisions.

Vive Rue

Towards a bright future (Training & Placement) : The
training and placement team positions the students in
synchronization with industry's requirements and also
provides them with enriching exposure.

Hume'lan

The HR confidence (Human Resources) : The HR club
organizes various events to throw spotlight on critical and
emerging issues to study the subject on a practical note.

Finopsis

The crux of finance (Finance) : The finance club is actively
involved in making presentations on issues of critical
importance in the financial markets. It also organizes
quizzes, stock market games, seminars etc. on various
areas offinance.

Martgusto

Marketing with zest (Marketing): The marketing club
organizes seminars and quiz competitions in the various
facets of marketing. It has recently organize the inter
departmental Ad Mag quiz in the University.

Falcon

Your energy, our enthusiasm (Cultural) : The cultural club
focuses on management as a subject but also integrates
the various fields into one ocean. It endeavours to build
team work and coordination through various events like
educational tours, cultural functions and management
festivals.



18 INTERNATIONAL RELATIONS

SEMINARS AND WORKSHOPS

The Centre organizes seminars, conferences, workshops, penal
discussions on a regular basis on various topics of management
and socio-economic issues. A select list of some prominent ones
include:

KN & B & &

L1

Supply Chain Management.

Seminar on Globalisation and the State Revised
Globalisation and the limits of Redistributivism.

Global Convergence of Financial Reporting

Workshop in Entrepreneurship by National Entrepreneurship
Network (NEN)

Open dialogue “Corporate Meet"

Seminar on autonomy in Institutions of Higher Learnings
organized jointly with IASSI and Faculty of Social Sciences,
JMI

Seminar on budget jointly with PHD Chamber of Commerce &
Industry.

Workshop on Consumer awareness jointly with Consumer’s
Forum

Role of public sector in World's Greatest Mixed Economies

National Seminar on
Autonomy in Institutions of Higher Learning

Human Talent Management in IT/BPO and ITES sector jointly with DSW, JMI and Mnatrana India.

Demystifying the union budget jointly with India Development Foundation

Entrepreneurship Development: Empowerment via Self employment jointly with ISF Academy

Marketing of Services-Strategies for success.

INTERNATIONAL RELATIONS

The Centre has MOU with University of Applied Sciences, Erfurt, Germany. In 2004, German students visited our
campus and in September 2005, 2007 & 2008 our students attended the Summer School organized by the
Management Department of the University of Applied Sciences, Erfurt, Germany. This year also our students have
participated in two-week summer school in Germany.

INTERNATIONAL SUMMER SCHOOL

University of Applied Sciences 3

Erfurt

iB
N

*
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CORPORATE RELATIONS

CORPORATE RELATIONS
AND PLACEMENT CELL

The corporate relations cellis an interface between the corporate world and the students, which helps them to make better and

informed career choices.

It maintains and upgrades database of the corporate world facilitating the decision making process for the students.

The cell manages and facilitates on campus recruitment process including pre placement presentations by potential

employees to highlight the issue, expectation and professional opportunities unique to the company and industry.

Names of organizations which extended Summer and final placements to students of last batches are given below :

Airtel

American Express
ABN Amro Corporate
ABN Amro Bank
AAl

Alliance Air

ABB

Allianz Securities
Apollo Tyres

Bank of America
Bharti Beetel

Bharti teletech
Berger Paints

BHEL

Bislery

Citicorp

Candici

Centurion Bank
Crayon Advertising
Dena Bank

DS Group

Du Pont

ETC

Everest Industries
Escorts Group
Fortis Securities
Grasim Industries Ltd. GCMMF
Good Year India
Grassroot Communication
HCL Infosystems
HDFC Standard Life
Hindustan Motors
ICICI Bank

ICIC| Lombard
ICICI Pru Life

ICICI Pru Life Bench Mark Six Sigma

IPCA

Idea Cellular

IPCL

ITC Hotels

Khalid Ab Trading
Kotak Securities
Hero Group
Honda Siel

10CL

Indian Inc.

Max New York Life
Maruti Udyog Ltd
Mother Dairy
Marel Overseas
Matrix

NAFED

NTPC

IFFCO IL & FS
India Infoline
Indian Airlines
Instyle Export

ITI Interim Business Associate
JCB Kotak

Kerala Ceramics
Ominicient Thoughts
Onward Novell
Parsavanath Developers
Pasupati Weaving
ONB

Pepsi Co.

Pipal Research

Raighat Thermal Power
Ranbaxy Laboratories
Reliance Industries

Reliance Infocomm
Reliance Securities
Reliance Energy
Reliance Life

Religare

Sharekhan

Standard Chartered Bank
STC

Tata Tele Services
TCIL

Tecumesh Product
Tehelka.com
Thompson Press
Tylon Nelson
Transition Consultants
Usha International

Z Infotech

SMEC Global

NIIT Tech

Evalue Servo

RTS International TCS
HCL Technologies
Vavasi

Aglient Technologies
Falcon Technologies
DLF Universal
Religare Securities
CSC

EQS

Ma-Foi

AN ecuritiesv

Union Investment
E-business serve

Gen Pact

Research International
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STUDENT PROFILE
2008-2010

Background Profile

B.Tech. BBABBS  B.Com
15% 8% 10%
gl . B.Sc.(Biotech)

B.Sc.(Hons.)
27%

B.A.(Hons.)

32%
Major Specialisation Areas
Human
Resource
Finance 14%

Marketing
41%

Major -Minor Breakups

Major

Marketing
15

Finance




Anurag Mangla (24)

Cualification: B. Tech (Computer Sclance)

Minor : Markating
Summars Company: ONGC Lid

Swmmers Project ; Financial Feasibility Analysis
of proposed 'Wind farm project in Gujara

Work Expenance : 12 Months,
SAPIENT Gurgaon

Amit Kumar (23}

Dwalificaton: BA Hons (English)
Minoe Intematienal Businass
Summars Company | Vodalone

Suwmmars Project: Study of markating strategies

Dheeraj Kr Singh (24)

Chealification : M.Com

Minor: Intermational Business
Sumemars Company: Vodafone Essar
Surmemers Project: Equity Research

Md. Abdul Aleem (23)
Cwalificaton ; BA Hons. (Eco)
Minor | Infermational Business
Summers Company | Plasiopadia

Suemvmers Project | Business model Development

Maraj Hasan (23}
Qualification : B.Com {Hons. )
Minoe : Marketing

Surmmers Comparry © Tashi Commercial Corp..

Swmmers Project | Rate analysis

FINANCE

Anwar Mohammad Khan (23)
Cuealification - M.Com

Minoer : Markating

Summars Company: HOFC S4d. Life
Summers Project | Study of exesculive
& behaviar in insurance cusiomer.

Chetna Batra (21)

Cusalificatan - BA Hons (Eca)

Minor: Marketing

Summens Company: Indian Ol Corp

Summers Praject: EVA analysis of 10CL

Habib Ur Rehman (23)

Chsalification : B.Com

Minor ; Markating

Summens Company @ Vin Lid.
Summers Project | Financial Analysis

Md. Nadesm Khan (23]
Chsalification - BA Hons. [Maths)
Minor ; Markaling

Summens Company : Religars Lid.
Swemmers Project | Equity Research

Mahsin Ahmed (24)
Quealification - BBS

Minor ; Imemational Business
Swmimers Company : SAIL.
Summers Project :Ratio Analysis



Mavesn Kumar (23]

Qualification - B.5o

Minor : harkefing

Summers Company | Yamaha India Mobors.
Summers Project :Cash Mgl. and

Financial Policies of Yamaha

Maoman Ahmed (22)

Qualification - BBS

Minor : Infemational Business
Summens Company : Escorts Haan
Institute & Resaarch Cenire,

Summers Project :Working Capital Mgt

Ravi Kumar (25)

Quaalification - M.Sc. | Siatistcs)

Minor : IMemational Business

Summers Company : Mahindra Finanee.
Summers Project [nvestment Pattems of
Peogle in MF and FO

Work Experience: 5 Months

Sheeba Zaidi (21)

Qualification : B.Sc. Biolech
NMinor @ IMemational Business
Summers Company : NTPC
Summers Profect :Activity basod
Budgeling

Yogesh Raghuvanshi (24}
Qualificaton : B.Sc

Minor : Imemalional Business
Summers Company : ICICI Bank
Summers Project Wealth Managemant

Neeraj Khare (25}

Quasication : B, Tech (IT)

IMinar : Markating

Summers Company : NTPC

Summers Project Procuremeant Process &
haaith Analysis

Rajeav Ranjan (22)

Clualification ;: B.5c

Miinar : International Businass
Summers Company : BHEL.

Summers Progect Weallh Management

Shahid Nazir (25}

Qualficalion : B.Sc Hong.[Maths)

Minor : Intermabional Business

Summears Company : Jai Drinks Pyt Lid.
Summaers Progact (Efficiency of Waallh
cagital Managomant

Shailendra Kr. Rai (22)

Cuaification : B.A

inor | Marketing

Summers Company : Refiance Ratail Ltd
Summers Progect :Customer Contricsty

Ziaul Khan (23}

Cualfication : BES

Minor | marketing

Summers Company : Ranbaxy Lid.
Summars Project :Study of SAP
Emphasizing Financial Transactions



Rizwan Khan {24)

Qualification : BA.

Minar © Intermational Busingss

Surnrmers Comgany © Rosa Sugar Workens
Summars Project Financial Analysis

Vicky Kalra [22)

Qualification . BSc Hons (Maths)
Mimar : Intermational Business
Summars Company : HEINEZ india
Bummars Project -Evaluation of
Invesbmant Decision Tor Cogen

Kapil Gautam [25)

Oualification | B Se(H) Zoslogy

Mimor - Marketing

Summars Company : NTPG

Summars Project ‘Working Capital
Management and Profitabdity Analysis

Mohammad Nadesm Ehan (25)
Qualification : B.Com (Hons)

Minar : Marketing

Summars Comgany - Jubliant Group
Summers Project Consumer Salisfaction

Saurabh Kumar (23}

Quadlification : B.Com

Minor ; Markaeting

Summers Company | Refiance Retail,
Summers Project | Customer Cenfrcity

Zain Mushtag Hamdani [22)

Qualfication ; BBS

Mnar ; Internabonal Busness

Summers Company | Max New York Lile
Summerns Project | Sludy and Sales of ULIP

Rohit Dhama (21)
Quahfication : B.Com {(Hons)

Mnor : Markating

Summers Company : HPCL

Summaers Project Working Cagital gt

Sarah Ahmed (22}

Qualification ;| B.5c. Hons(Physics)
Minor : Markeding

Summoers Company : NTPC

Summars Projact \Working Capital Mgt
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MARKETING

Faisal Khan (23)

Qualification : B.Sc Hons (Chem)

Minor : Finance

Summers Company : Absolute Data Ltd.
Summers Project :India Speaks Strategy

Irfan Zakir (24)

Qualification : B. Pharma

Minor : Finance

Summers Company : Baxter India
Summers Project :Evaluation of Pharma
Product Management Activities.

Work Experience : 4 months

Kunal Wadhwan (21)

Qualification : B.Sc Hons (Comp. Science)
Minor : Finance

Summers Company : Kamdhenu Industries.

Summers Project: TMT Steel Operations Study

Mehul Kakkar (23)

Qualification : B.Tech (ECE)

Minor : Finance

Summers Company : Bombay Dyeing
Summers Project :Marketing Strategy and
Competitive Analysis.

Work Experience : 18 Months

Yasir Bramaky (23)

Qualification :B.A. (Korean)

Minor : Finance

Summers Company : Bright Point India

Summers Project :Study on Converged and

Navigation devices

Kuldeep Singh Gwal (22)
Qualification : B.Sc

Minor : Finance

Summers Company : Reliance Fresh
Summers Project: CRM Study

Md. Hassan Massodikagothi (22)
Qualification :B.A. Hons. (Eng.)

Minor : HR

Summers Company : Absolute Data Ltd.
Summers Project :India Speaks Initiative

Md. Atir (21)

Qualification :B.A.

Minor : Finance

Summers Company : Reliance Fresh
Summers Project :Consumer Behavior



Mukhtar Abbas (21)

Qualification :B.Sc.Hons (Maths)
Minor : Finance

Summers Company : Yamaha India
Summers Project :Potential of FZ

Rahul Kumar Ranjan (22)
Qualification : Biotech

Minor : Finance

Summers Company : Indian Oil Corp.

Summers Project :Supply Chain Management

Work Experience : 6 Months

Salahuddin Siddiqui (24)

Qualification : B.Tech

Minor : Finance

Summers Company : Mars International
Summers Project :Calorie Conversion

Suhaib Ahmed (23)

Qualification :BACA

Minor : Finance

Summers Company : Hyva Industries
Summers Project :Market Research
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Pankaj (23)

Qualification :B.Tech (ECE)

Minor : Finance

Summers Company : Cadbury India
Summers Project : Market Research
Work Experience : 6 Months

Rohtas Kumar (24)

Qualification :BRT

Minor : Finance

Summers Company : Max New York Life
Summers Project : Changing

behavior of insurance agent.

Saquib Reza (25)

Qualification :M.Sc.(Bioscience)

Minor : Finance

Summers Company : Absolute Data
Summers Project :India Speaks Strategies

Sriparna Haldar (22)

Qualification :B.Tech (ECE)

Minor : Finance

Summers Company : Maruti Udyog
Summers Project :Wagon R
Performance Analysis
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Upasana Saini (21)

Qualification :B.Sc.(Biotech)

Minaor : Finance

Summers Company : Avery Dennison
Summers Project :

KAM Effectiveness Survey

Sunil Kr Bhaskar (22)

Cualification |B.Sc.

Mimor : HR

Summers Campany : Religara Lid.

Summers Project :Investment Pattarn Analysis

Intekhab Ul Hag {28}

Quaiification :M Sc.(Biotech)

Minor : Finance

Summers Company : Apollo Hospitals
Summers Project : Societal Marketing

Rohina Ambasat (22)

Cialification [B.A. (Hons )

Minor : Finance

Summers Company : HT Madia Ltd
Summers Project : 1. HE20 contest mgt and
axaculion,

2. Intermnal launch of HT and Radio Campaign.

Syed Fahad Ahmed (23)
Qualification :BCA

Minar : Finance

Summers Company : Coca Cola India
Summers Project : R.ED.J/EDS




HUMAN RESOURCE

Alisha Sheikh (22)

Oualificasian :BA Hans {Geography)

Minoe : Markesing

Summears Company : AlS Aute Glags
Summars Projec - Eficacy of Compaiency
Mapping and PMD Process in AlS auloglass

Jahnavi Bisht (23)
Qualification ‘BRT

Mnor : Marketing

Summers Company ; Hole Imparal
Summeers Progact: Compansation Mgl
‘Wark Expanence: 13 manlths

Abduliah [23)

CQuealification BEW ()

Minge ; Markating

Summers Company : Cushman &
Wakedieid

Summers Project . Study on
hinng process

Trisha Chaudhuri (21)
Chmlification :BA& Hons (Philocsophy|
Mlirer © Markaling

Sumenars Company - TCS
Sumemars Project :Designing
hagpingss Quabant Questionnaire

Amiruddin [(24)

Chalification :MA {Asabic)

Miror ¢ Markating

Surmrmers Comgpany | OGenesal CETA
Sumimars Project & Post & Pra
Purchasa Consumer Bahavior

Uroa] Badar [24)
Cusalificabion [ 8.A
Minor ; Markaling
Swmemers Company - Felianca Life
Surmrmers Project © Market Analyss

Fouzia Khatib (21)

Qualification ‘BES

Minar | Markebing

Summess Company ; NTPC
Summers Project ;. Recrytment and
Selaclion Process

Md, Faraz Naim (25)

Cmlificaition ‘B.Sc. Biolech

Minar | Marketing

Summens Company : Cushman & Wakedield
Summers Project .. Recruiitment & Salacton

Nisha Debbarma (23)

Quialification - B, Tach

Mirar | Markaling

Summers Company : MEEFCO Agartala
Summess Project Indusirisl Safety
Work Experance | 12 Months

Presti Singh (22)

Qualification ‘B .5c. (BMS)
Minor ; Markating

Summess Comparny ; Natonal
Fertilizar Ltd.

Summers Project : Comparative
study of promotional policy of
warious PSUs,

Sadiyah Ozair (24)

Qualificaton ‘B Tech

Minor ; Markating

Summers Company : Prodivili Consulling
Summuers Project : Sludy on Recruiment
Prscess

Work Experience © 12 months
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Anam Khan (20)
Qualification :B.Sc. Comp. Sc.
Proposed Major : HR
Proposed Minor : Marketing

Anwer Kamal (22)
Qualification :B.Tech (Mech)
Proposed Major : Marketing
Proposed Minor : Operations

Chandrika Dutt (22)
Qualification :B.Sc. H & HA.
Proposed Major : Finance
Proposed Minor : IB

Gaurav Mehra (20)
Qualification :BA(H) Business
Economics

Proposed Major : Marketing
Proposed Minor : Finance

Shahla Ali (22)
Qualification :B.Tech (ECE)
Proposed Major : Finance
Proposed Minor : HR

Anocop Kumar (21)
Qualification :B.Com (Hons)
Proposed Major : Finance
Proposed Minor : Marketing

Chandresh Kumar (22)

Qualification :B.A. (German Hons)

Proposed Major : Marketing
Proposed Minor : IB

Chow Luckya Chowlu (28)
Qualification :B.Sc. (IT)
Proposed Major : Marketing
Proposed Minor :HR

Deepshikha Aggarwal (23)
Qualification :B.A.
Proposed Major : Marketing
Proposed Minor : HR

Work Exp: 12 Months

Zaid Siddiqui (22)
Qualification :B.Tech (E&C)
Proposed Major : Marketing
Proposed Minor : HR
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Faiza Khan (21)
Qualification :B.Com (Hons.)
Proposed Major : Finance
Proposed Minor : HR

Razia Neshat (25)

Qualification : B.Tech (Electrical)
Proposed Major : Marketing
Proposed Minor : IB

Abhinav Parshad (22)
Qualification :B.Tech
Major : Marketing
Minor : HR

Md. Aariz Imam (21)
Qualification : B.Tech (Electrical)
Proposed Major : Marketing
Proposed Minor : Operations

Reyhaneh Soltaneh (25)

Qualification : Engg. (Food
Industries)

Proposed Major : Marketing
Proposed Minor : IB

Farah Khan (20)
Qualification :BIBF
Proposed Major : HR
Proposed Minor : Finance

Huma Khan (23)
Qualification : B.Tech (Civil)
Proposed Major : HR
Proposed Minor : Finance

Aaisha Ahmad (23)
Qualification : B.Tech (Electrical)
Proposed Major : HR

Proposed Minor : IB

Varun Narain (22)
Qualification : B.A.(H)
Mathematics

Major : Marketing
Minor : Finance

Maleka (27)

Qualification : B.A.

Major : Finance

Minor : Marketing

Work Experience : 1 Year



Farhan Naqvi (24)
Qualification :B.Tech (Mech)
Proposed Major : Marketing
Proposed Minor : Operations
Work Exp.: 16 months

Fazlur Rahman (21)
Qualification :B.Com (Hons)
M.Com (P)

Proposed Major : Finance
Proposed Minor : Marketing

Gangesh Chandra (23)
Qualification :B.Sc (Ind. Chem)
Proposed Major : Finance
Proposed Minor : Marketing

Imran Ashja (23)
Qualification :B.Tech (Mech)
Proposed Major : Finance
Proposed Minor : Operations
Work Exp. 12 months

Jaspreet Singh (21)
Qualification :BIBF Hons
Proposed Major : Marketing
Proposed Minor : Finance

STUDENT PROFILE

Fazela Begum (25)
Qualification :B.Tech (Mech)
Proposed Major : Marketing
Proposed Minor : IB

Work Exp.: 13 Months

Hafsa Khan (22)

Qualification :B.Sc. Biosciences
Proposed Major : Marketing
Proposed Minor : IB

Varun Valsalan Nair (24)
Qualification :M.Sc. Biosciences
Proposed Major : Marketing
Proposed Minor : Operations
Work Exp.: 2 years

Khalid Khursheed Qurashi (22)
Qualification :B.B.A.

Proposed Major : Finance
Proposed Minor : Int. Business
Work Exp.: 6 Months

Manju (22)

Qualification :B.Sc. Zoology
Proposed Major : Finance
Proposed Minor : HR
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Md. Mudassir Rahat (26)
Qualification :B.Tech (Comp)
Proposed Major : Finance
Proposed Minor : HR

Work Exp.: 3 years

Mohd. Rehan Baba (23)
Qualification :B.Com (Hons.)
Proposed Major : Finance
Proposed Minor : IB

Mohit Kaul (21)
Qualification :B.Com
Proposed Major : Finance
Proposed Minor : Marketing

Naiyer Alam (21)
Qualification :BBS
Proposed Major : Marketing
Proposed Minor : Finance

Naveen C Narain (22)
Qualification :B.Sc (Biochem)
Proposed Major : Marketing
Proposed Minor : HR

Md. Sarwar (22)
Qualification :B.A. (Hons.).
Proposed Major : Marketing
Proposed Minor : HR

Md. Javed (23)

Qualification :B.A. (Hons)
Proposed Major : Marketing
Proposed Minor : Operations

Nadeem Khan (23)
Qualification :B.Tech (E&E)
Proposed Major : Finance
Proposed Minor : Marketing

Naresh Kumar (22)
Qualification :B.Sc. (Biotech)
Proposed Major : Finance
Proposed Minor : IB

Nisha Singh (22)
Qualification :B.Tech (E&C)
Proposed Major : HR
Proposed Minor : Marketing
Work Exp.: 10 Months



Shehla Malik (23)
Qualification :BACA
Proposed Major : Finance
Proposed Minor : HR
Work Exp.: 5 Months

Shweta Chandra (21)
Qualification :B.Com
Proposed Major : Finance
Proposed Minor : IB

Subhanshi Arya (21)
Qualification :BBA
Proposed Major : Finance
Proposed Minor : IB

Syed Saim Hasan (23)
Qualification :B.Tech (Com)
Proposed Major : Finance
Proposed Minor : Operations

Mohammed Bilal Ghayas (24)
Qualification : B.Com (Hons)
Proposed Major : Finance
Proposed Minor : Marketing

Shepherd Murmu (27)
Qualification :M.Sc. Geology
Proposed Major : Finance
Proposed Minor : HR

Work Exp.: 3 years

Siddique Meraj Ahmad (25)
Qualification :B.Sc. Biomedical
Sc.

Proposed Major : Marketing
Proposed Minor : Operation

Sonal Kr. Singh (29)
Qualification :B.A.(Eng.Hons.)
Proposed Major : Marketing
Proposed Minor : Finance
Work Exp.: 18 Month

Syed Mohd Fahad (23)
Qualification :B.Tech (Electrical)
Proposed Major : Marketing
Proposed Minor : HR

Work Exp.: 14 Months

Devika Sharma (20)
Qualification : BCA
Proposed Major : HR
Proposed Minor : IB

STUDENT PROFILE
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Rahul Kumar Jha (21)
Qualification :B.Sc. Biosciences
Proposed Major : Marketing
Proposed Minor : Finance

Uma Rawat (22)

Qualification : B.Com (Hons)
Proposed Major : Finance
Proposed Minor : International
Business

Rukhsana Tabassum (22)
Qualification :B.Com (Hons.)
Proposed Major : Finance
Proposed Minor : HR

Khushbu Bhargav (24)
Qualification :B.Sc. Zoology
Proposed Major : HR
Proposed Minor : Finance
Work Exp.: 3 years

Rohit Kumar Singh (20)
Quallification :B.Sc. Maths
Proposed Major : Finance
Proposed Minor : Marketing

Sandeep Kumar (24)
Qualification :B.Sc. (Math)
Proposed Major : Finance
Proposed Minor : IB
Work Exp.: 30 months

Arif Hussain Haidary (20)
Qualification : B.Com (Hons)
Proposed Major : Finance
Propased Minor : Marketing

Md. Mozammil (24)
Qualification :B.Sc. (Biotech)
Proposed Major : Finance
Proposed Minor : Marketing

Md. Asif Khan (21)
Qualification :B.Tech (Mech)
Proposed Major : Operations
Proposed Minor : Marketing

Pallavi Dhar (24)

Qualification :B.E.(Electronics)
Proposed Major : Finance
Proposed Minor : Operations
Work Exp.: Select Controls Pvt.
Ltd. 16 Months



Faiz Rehman Abbasi (23)
Qualification :B.Tech (Mech.)
Proposed Major : Marketing
Proposed Minor : Operations

Bishal Karn (22)
Qualification:BSc.
Major:Marketing
Minor:Finance

UDENT PROFILE

Jackson Seimong (22)
Qualification:BBA
Major:Marketing
Minor:Finance
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CAMPUS VISIT CONFIRMATION FORM

Centre for Management Studies | Jamia Millia Islamia

Company Information

Name of the Organization:
Contact Person:
Designation:

Mail Address:

Phone No.:

Fax No.:

Cell phone No.:

E-mail:

FINAL PLACEMENT

Job Details (Kindly enclose a detailed document specifying job description)
Functional Area (Please mention the number of vacancies)

Finance/Banking Business Development/Strategy <o e
Marketing/Sales/Advertising..... .. General Management = e s
Human Resource Manufacturing/Operations e e
Consultancy T Other (Please Specify) @ e,
L0 L O T L T e e e e e o
Durration of TralNINGMProbationN" o s s s s i s s e i s TR s i
Location of ASSIGNMENT e st r e f e e e re e n e n e naee
Dotalls of CompanSatlon PROKATIO ..o it il st it s oo s i 553523 ¥ 6 e 5SS b 1 4553 M 8 44
During Training After Confirmation

Gross Salary
Take Home
OFher Porguigite =+ ++ s st an st et s st st st st

Selection Criteria

Eligibility

Mode of Selection

Written Test
Group Discussion R
Interv|ew ....................................................

Others



SUMMER PLACEMENT
Functional Area (Please mentioned the number of slots)

Finance/Banking = e Business Development/Strategy.........coccemericsccincncscncnenns
Marketing/Sales/Advertising..........cccocereecennriccenieesenes General Management
Human Resource e Manufacturing/Operations
Consultancy Other (Please Specify)

Project Title (if any)
Duration of Training

Date of Starting of Training
Location

Stipend

Allowance

Selection Criteria
Elighhi Ry s s ey sy s s s T s o e s S e S e s

Mode of Selection

Wrinen Test e me e e e e e AR S S R S S SRS R AR RS
Group Discussion P o S R R PR
Interview

Others

PARTICULARS OF CAMPUS VISIT

Would you be making pre-placement presentation ...........ccococciiiiiiiniiniinnn,

Tentative date oF VISIE c.c.cvisiisanisuissinreniisvasisminmisiisseisasesaiss e ssussssssasssiiissia st
=T T T =T =T 4 ST E

SIGNATUFE. sz uisiiismaisssii v e s s s ramsnseeweiss DO cammmsmsssassvos
I BINVE om0 0 8 60 6 T B 0 A 4 6 B S B B G B S S A 8 S TS o RR R

T BT R INEIEOONN s s o7 o 5 00 806 5 S M S O

Mail or fax the duly filled form to

The Placement Coordinator, Centre for Management Studies, Maulana Mohd Ali Jauhar Marg
Jamia Millia Islamia, New Delhi-110025

Phone : 26985519, 26981717 Extn. 4350-51 Fax: 26985529

E-mail: placements.cms@jmi.ac.in, mbaf@jmi.ernet.in

Website: www.jmi.nic.in/ems/cms.htm



Administration

Prof. U.M. Amin Vive Rue-The Training & Placement Club
Hony. Director

Dr. Amirul H. Ansari
Coordinator (Research)

Dr. PK. Gupta

emic Coordinator

Sports Club
Mrs Ralh e Thore Coda Mukhtar Abbas-Coordinator
o o Bl Nt
Chandresh
Naresh

Ms. Saiyed Wajid Ali
Placement Coordinator

Mr. Riham Khan Suri
University Placement Officer HR Club

Abdullah-Coordinator

Student’s Association:
Vice President ;
Meraj Hasan
General Sec

Mr. Mohd. Meraj Uddin

Mr. Minhajul Hasan i 4 B Fanid émjau' y
Mr. Igbal ”J ; A Mudassir
Mr. Kamal Kishore o = Finance Club
Mr. Abdul Hai
Ravi Kumar-Coordinator

Sheweta Chandra
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