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paper on “ Judicial Response to  

Environmentalism”. 

28 

 

 

Refresher Course in Management, 

Osmania University, Hyderabad, 13
th

 

Dec.04 – 2
nd

 Jan 05 
Attended the Refresher Course 

29 

 

UGC Sponsored National Seminar on 

“ The Need for a New Marketing 

Strategy for Rice” U.N College, Soro, 

Orissa, Jan9-10,2005 

Participated in the deliberations 

 

 

 



xx 

 

30 

Silver Jubilee Conference, Orissa 

Commerce Association, Vyasanagar 

College, Orissa, Jan 15-16, 2005 

Participated in the deliberations 

31 

  

U.G.C Sponsored State Level 

 Seminar on Financing Agriculture 

For Rural Development in Orissa : 

Role of RRBs”, Simulia College, 

Simulia, Orissa, 31
st
 Jan – 1

st
 Feb’2005 

Participated in the deliberations 

32 

National Management Convention On 

“Future Organisation : Strategising 

Business” IBAT School of 

Management, Bhubaneswar, 4-6
th

 Feb’ 

2005 

Participated in the deliberations 

33 

4 day Short-term Course On “ISO-

14000”, NITTTR Extension Centre, 

Bhubaneswar, 21
st
- 24

th
 March,2005 

Attended the Workshop 

34 

2 – Day Workshop on Research 

Methodology, IBSC, Bhubaneswar, 

June 25
th

 26
th

 , 2005 
Attended the Workshop 

35 

One Day National Level Faculty 

Development Programme On 

Language, Literature & Ethics, Sri 

Muthukumaran Institute of Technology, 

Chennai, 19
th

 August 05 

Attended the Seminar 

 

36 

3-Day State Level Training 

Programme on the Training of 

Trainers on self employment, Institute 

of Entrepreneurship Development , Govt 

of Orissa, 21
st
 –23

rd
 Sep 2005 

Attended the training 

 

37 

One Day National Seminar on 

“Modern Management Trend” BIET , 

Bhadrak, Orissa, 4
th

 Feb 2006 

Participated in the deliberations and presented a 

paper on “ Green Marketing : Some Issues” 

 

38 

One Day National Seminar on “ 

Corporate That Care : Truth  or 

Myth ”, DRIEMS, Cuttack, Orissa, 30
th

 

April, 2006 

Participated in the deliberations and presented a 

paper on “Corporate Governance: Some Issues”. 

 

39 

National Management Seminar-2007 

on technology and innovation as a 

source of sustainable competitive 

Advantage, DRIEMS, Orissa, 10
th

 

March 2007. 

Participated in the deliberations and presented a 

paper on  

I. “Marketing on the Web: Some Issues” 

II “CRM: An integrated Approach”. 

40 

National Seminar on Corporate 

Governance, Jamia Millia Islamia, New 

Delhi, 29
th

 March 2007. 

Participated in the deliberations and presented a 

paper on “Whither Corporate Rating Agencies.  
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41 

National Conference on “Productivity 

of Indian Commercial Banks in Post-

Reform Era”, S.R. College, Orissa, 11
th

 

& 12
th

 August 2007. 

Participated in the deliberations and presented a 

paper on “Reforms in Banking Sector and 

Challenges Ahead”. 

42 

National Seminar on “Emerging     

Trends in Financial Services”, Institute 

of Professional Excellence And 

Management, Ghaziabad, U.P 3
rd

 

November, 2007 

Participated in the deliberations     

43 

60
th

 All India Commerce Conference 

Osmania University, Hyderabad   

27
th

 – 29
th

 Dec 2007 

Participated in the deliberations and             

presented a paper on “Micro Finance in India: An 

Empirical study of Bharatiya Samruddhi Finance 

Ltd.” 

44   

XXVIII Annual Conference, Orissa 

Commerce Association, F.M. College, 

Balasore, Orissa, 1
st
 –2

nd
 March, 2008 

Participated in the deliberations and presented a 

paper on “ Customer Experiences and 

Expectations in Shopping Malls: A Study of 

Malls in NCR” 

45 

National Seminar on “Global  

Convergence of Financial Reporting” 

Jamia Millia Islamia, New Delhi March 

13
th

 – 14
th 

2008 

Participated in the deliberations 

46 

61
st
 All India Commerce Conference, 

Dhanwate National College, Nagpur, 

Maharashtra December 27
th

 -29
th

 2008 

Participated in the deliberations 

47 

National Seminar on “Banking Sector 

Reforms in India : Problems and  

Prospects,” DN (PG) College,  

Bulandshahr, U.P., Feb 20
th

-21
st
 2009 

Participated in the deliberations and  

Presented a paper on “Banking sector Reforms In 

India: Some Issues”. 

 

48 

National Pharmaceutical Seminar on 

“Current Challenges and 

Opportunities In Indian 

Pharmaceutical Industry”, Jamia 

Hamdard, New Delhi, March 7
th

 2009 

  Participated in the deliberations 

49 

62
nd

 All India Commerce Conference 

Maharshi Dayanand 

Saraswati University, Ajmer, 

10
th

 to 12
th

 October, 2009 

 

Participated in the deliberations &                   

presented papers on: 

(i)  Emergence of Neo-Consumers: 

 Consequences of  Television Advertising   

            on Children 

(ii)  Use innovation to ‘Catch them Young’  

            and watch your brand grow. 

50 

UGC sponsored National level 

Conference, held at U.S 

Mahavidyalaya, Mugpal, Jajpur, Orissa, 

20
th

 December 2009 

Participated in the deliberations &                 

presented a paper on  Value Added Tax : 

Implications for the Indian Economy 
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51 

Workshop on the Development of 

Question Bank on  

“Introduction to Management” 

(MVE-005) PG Diploma in 

Pharmaceutical Sales Management  

Programme (PGDPSMP), IGNOU, 

New Delhi, 27-28
th

 Jan, 2010 

Attended workshop as a resource person 

52 

One day workshop on the 

Development of Question Bank on 

“ Sales Management ” ( MVE-006) 

PG Diploma in Pharmaceutical Sales 

Management  Programme 

(PGDPSMP), IGNOU, New Delhi, 29
th

 

Jan, 2010 

Attended workshop as a resource person 

 

53 

Delivered a talk on “Consumer 

Decision Making Process” to the 

participants of 11
th

 Refresher  Course 

in Commerce and Management 

organized by Academic Staff College, 

Jamia Millia Islamia, New Delhi on 

1
ST

 December 2010 

Acted as a Resource person  

54 

63
rd

 All India Commerce Conference  

Department of commerce 

Goa University, Goa, 

1
st
 to 3

rd
  October, 2010 

Presented a paper on: Green Marketing Myopia 

55. 

One Day National Conference on 

“Islamic Financial System: Prospects 

and Challenges” organised by DCBS 

on 8
th

 March 2011, Jamia Millia 

Islamia New Delhi 

Participated in the deliberations and acted as 

Conference Coordinator 

56 

National seminar on “E-Waste 

Management and Recycling in India- 

Issue and challenges”  

Organized by Department of Economics 

Jamia Millia Islamia, New Delhi,110025 

17
th

 to 18
th

 March 2011 

Participated in the deliberations 

57 

National Conference on “Sustaining 

Growth in the Era of Global Recovery 

SGEGR- 2011” 

Organised by Dr. Rangrajan Dr. 

Sakunthala Engineering College, Avadi, 

Chennai on 26
th

-27
th

 August 2011. 

Participated in the deliberations and presented a 

Paper on “Challenges Faced by Indian Women & 

Its Effect on the Economy of India” 

58 

National seminar on “Future of 

Financial Markets” Organized by 

Centre For Management Studies, Jamia 

Millia Islamia, New Delhi,110025 

5
th

 September, 2011. 

Participated in the deliberation and presented a 

Paper on “Challenges in Marketing of Financial 

Services: A Conceptual Framework” 
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59 

Two days workshop on Development 

of Self Learning Material and 

counseling Process in Distance 

Education, Organized by the Centre for 

Distance and Open Learning, Jamia 

Millia Islamia, New Delhi, 30
th

 and 31
st
 

March, 2011 

Participated in the deliberations. 

60 

XXXIII Annual Conference, Orissa 

Commerce Association, Choudwar 

College, Cuttack, Odisha, 12nd & 13rd 

January, 2013 

Participated in the deliberations. 

61 

One Day Orientation Programme To 

Open and Distance Learning System. 

Organized by the Centre for Distance 

and Open Learning, Jamia Millia 

Islamia, New Delhi, 28
th

 March, 2014 

Participated in the deliberations. 

 

 

 

 

62 

National Seminar on “CASH 

TRANSFER SCHEME:IMPACT ON 

SOCIO ECONOMIC CONDITION” 

Organised by Department of Commerce, 

Soghra College, Bihar Sharif, Bihar on 

29
th

 & 30
th

 Nov’2014. 

Presented a paper entitled “Cash Transfer 

Scheme: Success Through Aadhaar”. 

63 

67
th

 All India Commerce Conference-

2014, KIIT University & Utkal 

University, Bhubaneswar, 27
th

 -29
th

 Dec. 

2014. 

 

(i) Presented a paper on: Bank Service and 

Customer Satisfaction: A Case Study of SBI and 

ICICI in the N.C.R 

(ii) Acted as a Rapporteur in Technical Session-

“Services Marketing: Challenge Ahead.” 

64 

One Day National Conference on 

“Recent Innovations in Engineering & 

Management Sciences” Organized by 

Dept. of Computer Sciences & 

Engineering & Dept. of Business 

Management, Modern Engineering & 

Management Studies, Balasore on 20
th

 

March, 2016. 

Presented a paper on: “Impact of Advertisement 
on Consumer Behaviour of FMCG in Bhadrak 
Town: with a focus on Consumption of Detergent 

Powder.” 

65 

69
th

 All India Commerce Conference, 

Organized by Indian Commerce 

Association at Lucknow University, 

Lucknow, 11
th

 – 13
th

 Nov.  2016. 

 

Participated in the deliberation and Presented 

Papers entitled: 

1. “Corporate Social Responsibility: A 

Strategic Resource for Opportunity 

Identification at the Start-Up Level”. 

2. “Globalization of Organized Retail 

Markets: Issues and Challenges”. 

3. “Impact of Globalization on Indo-Gulf Oil 

Relations”. 

66 

70
th

 All India Commerce Conference, 

Organized by Indian Commerce 

Association at IIS University, Jaipur, 

12
th

 – 14
th

 Oct.  2017. 

 

Participated in the deliberation and Presented 

Papers entitled: 

1. “Entrepreneurship: A Catalyst for 

Employment Generation and Inclusive 

Growth in the Nation”. 

2. “Impact of Financial Liberalization on the 
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Banking Sector in India: A Conceptual 

Study”. 

3. “Cashless Transactions in India: 

Challenges and Opportunities”. 

67 

58
th

 National Cost Convention 2018 

Organised by The Institute of Cost 

Accountants of India, Vigyan Bhawan, 

New Delhi, 16
th

-17
th

 March, 2018. 

Participated in the deliberation 

68 

71
st
 All India Commerce Conference, 

Organized by Indian Commerce 

Association at Osmania University, 

Hyderabad, Telangana State 20
th

 – 22
nd

 

December, 2018. 

 

Participated in the deliberation and Presented  

Papers entitled: 

1. “Corporate Social Responsibility and Brand 

Equity: The Mediating Role of Brand Image”. 

2. “Retail Transformation from Traditional 

Retailing to Digital Retailing: Challenges and 

Opportunities”. 

3. “A Study on Customers’ Awareness and 

Adoption of Online Shopping”. 

69 

19
th

 International Business Horizon 

INBUSH ERA WORLD SUMMIT 

2019, Amity University, Noida, 20
th

-

22
nd

 February, 2019. 

Participated in the deliberations and presented a 

paper on “Women Entrepreneurship- A Step 

towards Gender Equality and Reduced 

Inequalities”. 

70 

72
nd

  All India Commerce 

Conference-2019and 

International Seminar  Organized 

by Indian Commerce Association 

at KIIT University, Bhubaneswar, 

Orissa, 22
n d

 to 24
t h

 December, 

2019  

Participated in the deliberation and Presented  

Paper titled: 

A Study of Factors Influencing Grocery 

Shopping from Organised Retail Outlets  

71 

One Day National Webinar on 

“Financial Inclusion and Corporate 

Social Responsibility for Sustainable 

Development”, P.G. Department of 

Commerce, Fakir Mohan University in 

Collaboration with Odisha Commerce 

Association, 8
th

 October, 2021 

Participated in the Webinar 

72 

Workshop on “How to Publish in 

Academic Journals and Succeed with 

your Publication?” organised by Taylor 

& Francis Group, Oct 26, 2021. 

Participated in the Webinar 
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73 

11
th 

Online National Logistics and 

Supply Chain Management 

Symposium of Mark logistics, 2021 on 

the theme “The Future of Marketing: 

Digital Logistics” organised by ASBM 

University, Bhubaneswar, Odisha, 

November 13, 2021.  

Participated in the Webinar 

74 

Webinar on “Publishing Ethics and 

Ethical Issues Concerning Global 

Health Research” organised by Taylor 

and Francis Group, November 16, 2021. 

Participated in the Webinar 

75 

One Day National Webinar on “GST: 

Win-Win Impact for Taxpayers, 

Consumers and Government” 

organised by Fakir Mohan University in 

collaboration with ICAI, 16.11.2021 

Participated in the Webinar 

76 

International Finance Conference, Track 

XVII (Marketing Area), organized by 

Centre for Management Studies, Jamia 

Millia Islamia, New Delhi on March 29-

30, 2022 

Session Chair 

77 

 

Vivekananda International 

Conference- VINC 2023 ,  

Organised by Vivekananda Institue 

of Professional Studies in 

association with Duta Bangsa 

University and Belarus State 

Economy University, 20
t h

 -21
s t

 

January 2023. 

 

 
Participated in the deliberation and Presented 

Paper titled: 

Emotional Brand Attachment: A 

Systematic Literature Review.  

78. 
Business Process Re-Engineering 

in the Modern Era- BIZPRIME ,  

organized by Department of 

Commerce (Shift -II), Loyola 

College, Chennai on 28
t h

 

February, 2023.  

 

 

Participated and Presented Paper titled: 

A Bibliometric Analysis of Emotional Brand 

Attachment Using VOS viewer. 

Orientation & Refresher Courses Attended 

1. 

4 Week U.G.C Sponsored Orientation 

Progarmme, Jamia Millia Islamia, New 

Delhi, 6
th

 Feb to 5
th

 March,1999.  
Attended the Orientation Programme  

2. 

Refresher Course in Management, 

Sambalpur University, Jyoti Vihar, 

Sambalpur, Orissa. 2
nd

-29
th

 Jan 2002. 

Attended the Refresher Course 
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3. 

Refresher Course in Management, 

Osmania University, Hyderabad, 13
th

 

Dec.04 – 2
nd

 Jan 05, 2004. 
Attended the Refresher Course 

4 

13
th

 3- week Refresher Course in 

Commerce and Business Management, 

Jamia Millia Islamia, New Delhi, 20
th

 

Nov.– 12
th 

Dec. 2012. 

Attended the Refresher Course 

5 

Orientation/Interactive programme on 

“Turnitin” (an originality check and 

anti-plagiarism web tool), Organised by 

Dr. Zakir Hussain Library, Jamia Millia 

Islamia, New Delhi, 7
Th 

April, 2015. 

Participated and attended the orientation 

Programme 

6 

Workshop on “Reference Management 

in Research” Organised by Dr. Zakir 

Hussain Library, Jamia Millia Islamia, 

New Delhi, 26
th 

May, 2015. 

Participated and attended the Workshop 

7 

Workshop on “h-index of the authors 

of Indian Journals” Organised by Dr. 

Zakir Hussain Library, Jamia Millia 

Islamia, in Collaboration with 

INFLINET Centre, New Delhi, 8
th 

October, 2015. 

Participated and attended the Workshop 

8. 

Awareness Programme on “Shodhganga 

& Anti-Plagiarism Software” Organised 

by Dr. Zakir Hussain Library, Jamia 

Millia Islamia, in Collaboration with 

INFLINET Centre, New Delhi, 25
th 

August, 2017. 

Participated and attended the Workshop 

9. 

Workshop on “Scholarly Writing & 

Intellectual Ethics” Jointly Organised 

by Dr. Zakir Hussain Library, Jamia 

Millia Islamia, New Delhi, and Elsevier 

26
th 

September, 2017. 

Participated and attended the Workshop 

10.  

Workshop on “Training and 

Orientation on J-Gate @ 

eShodhSindhu” Jointly Organised by 

Dr. Zakir Hussain Library, Jamia Millia 

Islamia, New Delhi, 05
th 

October, 2017. 

Participated and attended the Workshop 

11. 

Faculty Development Programme on 

“Effective Teaching and Learning 

practices” organized by Shyama Prasad 

Mukherji College for Women, 

University of Delhi 22nd to 26th 

September, 2018. 

Participated and attended the programme 

12. 
Faculty Development Programme on 

“Research Methodology” organized by 
Participated and attended the programme 
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Internal Quality Assurance Cell, 

PGDAV College, University of Delhi 

11
th

 to 17 October, 2018 

13. 

Faculty Development Programme on 

“Research Methodology & Teaching 

Pedagogy” organized by Teaching 

Learning Centre, Ramanujan College, 

University of Delhi in association with 

Department of Financial Studies, South 

Campus, University of Delhi (as 

Knowledge Partner) Indian Accounting 

Association, NCR Chapter from 30
th

 

April, 2019 to 5
th

 May, 2019. 

Participated and attended the programme 

14 

One week Online FDP on “Personal 

Finance and Tax Planning” organised 

by S.G.T.B. Khalsa College, Delhi 

University, 18-24 November, 2021. 

Participated in the deliberation 

15 

One day Programme on “How to 

Bridge the Gap between Student 

Skillset and Industry Requirements’ 

Workshop” conducted by Testbook 

Skill Academy on 29 January 2022.  

Participated and attended the programme 

Seminar/Conference Organised 

1. 
Organised One Day National Seminar on “Modern Management Trend,” BIET, 

Bhadrak, Orissa, 4
th

 Feb 2006. 

2. 

As Conference Co-ordinator Organized a National Conference on Islamic 

Financial System: Prospects and Challenges on 8
th

 March 2011 in Jamia Millia 

Islamia, New Delhi. 

3. 

Organised ‘GFMASTAR’ Short term Course in the Department of Commerce 

and Business Studies, Jamia Millia Islamia in Collaboration with BOMBAY 

STOCK EXCHANGE (BSE)  from 21.02.2014 to 26.03.2014. 

4. 

Session Chaired at the International Conference on Reinventing Business 

Practices, Startups and Sustainability – ICRBSS 2022 organised by the 

Department of Management Studies, SRMIST, Vadapalani in association with 

University of Nizwa and SRM University, Sonepat on 29.09.2022 and 30.09.2022. 

 

Self learning Material Developed 

Sl. No Title Year 

1. 

Written Unit – 1, 2 & 3 of SLM titled “Marketing Policy Analysis” 

(M.Com – 1.3, First Semester) of Institute of Distance and Open 

Learning, Guwahati University, Guwahati, Assam. ISBN: 978-93-

259-7082-3 

2013 
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2. 

Written Complete SLM (Unit: I – V) titled Store Location, Design and 

Visual Merchandising (Paper Code: MBRM – 3002), MBA – Retail 

Management III Semester) of Directorate of Distance Education, 

Pondicherry University, Pondicherry. ISBN No: 978 – 93 – 81932 – 

05 – 6. 

2013 

3. 
Written SLM titled “Marketing Management (MB-202)” for online 

MBA Course of NIT, Arunachal Pradesh. [NIT(AP)/HOD-

MH/49/2013-14] 

2015 

4. 
Written SLM titled “Industrial Laws” for online MBA Course of NIT, 

Arunachal Pradesh. 
2015 

5. 

Written SLM for BBS Course of Centre for Distance & Open Learning, 

Jamia Millia Islamia, New Delhi  

Advertising Practices (BBS – 207), (Unit: 1-13), ISBN: 978-93-82997-

97-9 

2016 

6. 

Written SLM for BBS Course of Centre for Distance & Open Learning, 

Jamia Millia Islamia, New Delhi:  

Advertising Media Choices (BBS – 303), (Unit: 1-14), ISBN: 978-93-

82997-99-3  

2016 

7. 

Written SLM for BBS Course of Centre for Distance & Open Learning, 

Jamia Millia Islamia, New Delhi:  

Personal Selling and Salesmanship (BBS – 304), Unit: 1-12, ISBN: 

978-93-82997-82-5 

2016 

8. 

Written SLM for BBS Course of Centre for Distance & Open Learning, 

Jamia Millia Islamia, New Delhi:  

Company Law (B.Com – 103) (Unit 8 – 14) ISBN: 978-93-82997-69-6 

 

2016 

9. 

Written SLM for BBS Course of Centre for Distance & Open Learning, 

Jamia Millia Islamia, New Delhi:  

Business Law (B.Com – 104) (Unit 1-4, 12-20) ISBN: 978-93-82997-

60-3 

2016 

10. 

Written SLM for BBS Course of Centre for Distance & Open Learning, 

Jamia Millia Islamia, New Delhi:  

Principles of Marketing (B.Com – 204) (Unit 5 – 17)  ISBN: 978-93-

82997-70-2 

2016 

11. 

Written SLM for M.Com Course of Centre for Distance & Open 

Learning, Jamia Millia Islamia, New Delhi:  

Marketing Management (MCM – 107) (Unit 1.4-1.9, 10.6 – 10.11)  

ISBN: 978-93-5259-433-7 

 

12.  
Written SLM titled “Advertising and Brand Management (MM-

305)” for online MBA Course of NIT, Arunachal Pradesh, Unit 1-5. 
2016 

13. 
Written SLM titled “Consumer Behaviour” for online MBA Course 

of NIT, Arunachal Pradesh, Unit 1-5. 
2016 

14. 
Written SLM titled “Sales & Distribution Management (MB – 401)” 

for online MBA Course of NIT, Arunachal Pradesh, Unit 1-5. 
2016 
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Ph.D. Guidance (Awarded): 
S. 

No

. 

Name of the 

Scholar 

Year Title of the Thesis  Supervisor/Co-

Supervisor 

1. 
Dr. Lalat K. 

Pani 

2009 “Durable Purchase Decision and 

Consumer Behavior”.  

Notification No: Exam. Ph.D./2009,  

Dated - 27.06.2009 

F. M. University, Odisha 

Prof. K. C. Raut 

Dr. M. K. Nabi 

(Co-supervisor) 

2. 

Dr. Md. 

Irshadun 

Nabi 

2013 A Critical Appraisal on Consumer 

Protection: A Study of Service Sector 

Redressal in Bhadrak District.  

Notification No: Exam. Ph.D/2013,  

Dated –  15.05.2013. 

F. M. University, Odisha 

Dr. P. K Roy 

Dr. M. K. Nabi 

(Co-supervisor) 

3. 
Dr. Sunil 

Kumar Jena 

2013 Services Marketing and Consumer 

Satisfaction : A Case Study of Mobile 

Services in Orissa,  

Notification No: Exam. Ph.D/2013,  

Dated –  30.09.13 

F. M. University, Odisha 

Prof. K. C. Raut 

Dr. M. K. Nabi 

(Co-supervisor) 

4. 

Dr.Mustafa 

Raza 

Rabbani 

 2014 Marketing of Financial Services by 

Public Sector and Private Sector Banks: 

A Comparative Study of SBI and ICICI 

Banks.  

F.No.COE/Ph.D./(Notification)/357/2014 

Dated - 31.01.2014 

Jamia Millia Islamia, New Delhi  

Dr. M. K. Nabi 

(Supervisor) 

5. 
Dr. Akhilesh 

Saurikhia 

 2014 Effectiveness of Word of Mouth 

Publicity on Buying Behaviour of 

Consumer Durable Products: An 

Empirical Study 

F.No.COE/Ph.D./(Notification)/362/2014 

Dated - 22.05.2014 

Jamia Millia Islamia, New Delhi  

Dr. M. K. Nabi  

(Supervisor) 

6. 
Dr.Mueenuz 

zafar Khan 

 

2014 

Organised Retailing in India: A Study 

of Selected Shopping Malls.  

F.No.COE/Ph.D./(Notification)/370/2014. 

Dated -31.12.2014. 

 

Dr. M. K. Nabi  

(Supervisor) 

7. 
Dr. Mohd. 

Afzal Saifi  
2020 

Consumer Shift from Unorganised to 

Organised Retailing: An Empirical 

Study 

F.No.COE/Ph.D./(Notification)/485/2020. 

Dated 03.11.2020.  

Regd. No. Ph.D/Comm/15 

Dr. M. K. Nabi  

(Supervisor) 
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8. 

 

Dr. Imran 

Ahmad 

2020 

Perception of Consumers Towards Online 

Shopping 

F.No.COE/Ph.D./(Notification)/486/2020. 

Dated 23.11.2020.  

Regd. No. Ph.D/Comm/14 

Student Id: 20147961 

Dated: October 9, 2014 

Dr. M. K. Nabi  

(Supervisor) 

9. Dr. Vivek 2020 

Corporate Social Responsibility and Corporate 

Brand Image: An Interface 

F.No.COE/Ph.D./(Notification)/486/2020. 

Dated 23.11.2020. 

Regd. No. Ph.D/Comm/15 

Student Id: 20158823 

Dated: 29.09.2015 

Dr. M. K. Nabi  

(Supervisor) 

10.  
Dr. Ayesha 

Tabassum 
2023 

Perception of Children Towards television 

Commercials 

Regd. No. PHD-AFU-17-13M 

Notification No. : AFU-31/2023/01 

Dated: 31.01.2023 

 

Dr. M.K.Nabi 

(Co-supervisor) 

11. 
Dr. Dina Z.A. 

Hijjo 
2023 

Role of Family Members in Consumer Durable 

Purchases 

Notification No.- 

COE/Ph.D./(Notification)/536/2023 

F.No. COMM/126/2022 

Dated 03.04.2023.  

Regd. No. Ph.D/Comm/16 

Student Id: 20169372 

Dated: 28-12-2016 

 

Dr. M. K. Nabi  

(Supervisor) 

Ph.D. Guidance (Under Progress) 
S. 

No  Name of the Scholar  Title of the Thesis  Guide  

1. Anam Khanam 

Impact of Greenwash on Green 

Purchase Intention: An Empirical 

Analysis 

Student Id: 202009005 

Dated: 09/09/2021 

Dr. M. K. Nabi 

(Supervisor) 

2. Ariba Khan 

Impact of Social Media Influencers on 

Online Purchase Intention: An 

Empirical Study 

Student Id: 202009047  

Dated: 13/09/2021 

 

Dr. M. K. Nabi 

(Supervisor) 

3. Zebran Khan 

Effect of eWOM on Brand Equity and 

Purchase Intention : An Empirical 

Study of Apparel Brands 

Student Id: 202008961 

 

Dr. M. K. Nabi 

(Supervisor) 
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4. Ishwar Singh 

Perception Analysis of Flea Market: 

An Empirical Study of Delhi NCR 

Buyers 

Student Id:  

Dated:   

 

Dr. M. K. Nabi 

(Supervisor) 

5. Ravinder Pant 

Impact of Emotional Brand 

Attachment on Consumer Purchase 

Intention: A Study of Apparel Brands 

Student Id: 202008982 

Dated: 10/09/2021 

 

Dr. M. K. Nabi 

(Supervisor) 

 

Membership in the Professional Bodies: 
 

1. Member, International Economics Development Research Center (IEDRC), Hong Kong.  

2. Life Member, Indian Commerce Association. 

3. Life Member, Indian Accounting Association. 

4. Life Member, Orissa Commerce Association.  

 

 

 

(Prof. M.K. Nabi) 


