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Abstract

The dramatic changes in national media landscapes over the past decade mean that even the best
strategies from recent campaigns cannot be counted upon to deliver in the future. | review some key
research findings and discuss key concepts such as bias, agenda-setting and framing and their
relevance in the new media landscape.

I first observed the long tail of India’s 2014 national election campaign when I began reading and
watching the daily news from my home in Mumbai in August this year. It quickly became apparent
that the campaign had already become the frame through which most news was presented.

With continued growth in the mobile market, and the many politically interested young and first-time
voters in India, the outcome looks less predictable and more open to campaign influence. What
should we expect from campaign coverage in 2014? How might the campaign impact India’s image
abroad?
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